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ENGLISH VERSION

1 (A) (1) Discuss stages of process of strategic
marketing.
(2) Discuss the factors affecting marketing
mix strategy.
OR
(A) (1) Write a short Note "Management
of marketing efforts."
(2) Explain micro marketing environment
factors,
(B) Clarify importance of strategic marketing.

2 (A) (1) Explain stages of product life cycle.
(2) Explain types of consumable product.
OR
(A) (1) Explain the types of product innovation.
(2) Explain modernization decision for
product Line.
(B) State the characteristics of a product.
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llh 3 (A) (1) Discuss the factors affecting the 07
selection of Distribution channel.
(2) State the stages of the process of 07
marketing communication.
OR
(A) (1) State the types of channel of 07
distribution
(2) Write a note about matters to be 07
included in marketing communication
decision.
(B) Explain usefulness of intermedia teries. 03
4 (A) (1) Clarify the difference hetween national 07
and international marketing.
(2) Write a note on trade mode entry in 07
international market decision.
OR
(A) (1) Discuss advantages of foreign direct 07
investment,
(2) Discuss the economic and cultural 07
environment of international marketing.
(B) State the need of international marketing. 03
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